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Central Place Theory

ÅUrban hierarchy is based on the functions 
available in a city

ÅIs also related to population as well as functions 
and services

ÅFunctions and services attract people from the 
urban areas as well as the hinterlands

ÅEvery urban center has an economic reach

ÅCentral places compete with each other to 
provide goods and services



Services

ÅConsumer Services- Retail and 
Personal

- Sell to consumer

ÅBusiness Services- Producer and 
Transportation

- Support businesses

ÅPublic Services-

- Security and protection for citizens and 
businesses 



Central Place Theory

ÅEconomic reachis a measure of centrality

ÅCentrality is crucial to the development of 
urban places and their service areas

ÅHinterland refers to the area surrounding 
a service from which consumers are drawn



Central Place Theory
ÅRange is the maximum distance people 

are willing to travel to use a service

ÅThreshold is the minimum number of 
people required to support the service


